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AGENDA
REGULAR COMMON COUNCIL MEETING
NOVEMBER 5, 2025

1. A RESOLUTION AMENDING THE ADOPTED 2025-2026 BUDGET RELATIVE TO
CHRISTMAS IN THE CITY

2. ARESOLUTION AMENDING THE 2025-2026 BUDGET-COMPTROLLER

3. A RESOLUTION BY THE CITY OF RENSSELAER COMMON COUNCIL APPROVING THE
ENDORSING OF THE CITY OF RENSSELAER IN ITS APPLICATION TO THE NYS DEPT. OF
STATE FOR A $10 MILLION DOLLAR DOWNTOWN REVITILIZATION INITIATIVE GRANT

4. ARESOLUTION APPROVING TOY DRIVE

5. RESOLUTION DECLARING NOVEMBER 2025 PANCREATIC CANCER AWARENESS
MONTH IN THE CITY OF RENSSELAER, NEW YORK

6. RESOLUTION BY THE CITY OF RENSSELAER COMMON COUNCIL APPROVING THE
PURCHASE OF NATIONAL FITNESS CAMPAIGN FITNESS COURT STUDIO WITH FUNDS
FROM A NEW YORK STATE PARKS, RECREATION AND HISTORIC PRESERVATION
GRANT

7. RESOLUTION COMMENDING CITY CLERK NANCY HARDT AND HER OFFICE ON A
SUCCESSFUL 2025 RENSSELAER FARMERS MARKET SEASON



By Alderperson

Seconded by Alderperson

COUNCIL AS A WHOLE

A RESOLUTION AMENDING THE ADOPTED 2025-2026 BUDGET RELATIVE TO THE CHRISTMAS IN THE

CITY FUND

WHEREAS, the City of Rensselaer is desirous of increasing the “Christmas in the City” appropriations line

and the donations revenue line by $2125.00, and

WHEREAS, the $2125.00 represents the collective donations from the generous groups and individuals

detailed and attached hereto.

NOW, THEREFORE BE IT RESOLVED, that the Common Council for the City of Rensselaer hereby amends

the 2025-2026 Adopted Budget as follows:

DEPARTMENTAL APPROPRIATION

LINE(S)
Current Line
Line Item Description Present Change Revised Balance
A.1410.7405 | Christmas in the City 3,500.00 2,125.00 5,625.00 3,500.00
GENERAL FUND REVENUE (A.0000)
Line Item Description Present Change Revised
A.0000.2705 | Gifts and Donations 101,050.00 2,125.00 | 103,175.00 54,850.00

James Van Vorst |(] Aye O No

Q Abstain

(O Absent

Eroet K. Dambrose] O Aye | D No

(J Abstain

O Absent

Bryan Leahey | (] Aye | (] No

(] Abstain

() Absent

Approved as to Form and Sufficiency
This day of November, 2025

Audrew P Kretschmar| ) Aye | L] No

(] Abstain

() Absent

Eric Endres L Aye | L] No

C_LAbslain

() Absent

AnneE. Burton | (3 Aye | [ No

{2 Abstain

(J Absent

Joba DeFaancesco] (J Aye | (1 No

() Abstain

(2 Absent

Corporation Counsel

Approved By:

VoteTotals Aye] No

Abstain

Absent

Result

Mayor




PAYMENT DATE
10/31/2025

COLLECTION STATION
Counter

RECEIVED FROM
CEJJINC

DESCRIPTION

City of Rensselaer, New York

EANID),

DONATIONS FOR CHRISTMAS IN THE CITY

OCT 31 2025

CITY OF RENSSELAER
TREASURER'S OFFICE

BATCH NO.
2026-03000184
RECEIPT NO.
2026-00003990
CASHIER

Dominique Bailey
ENTRY DATE

10/31/2025 09:27:36 AM

' PAYMENT CODE RECEIPT DESCRIPTION TRANSACTION AMOUNT
Gifts/Donations Specific Gifts and Donations $1,875.00
DONATIONS FOR CHRISTMAS IN THE CITY
Payments:| Type Detail Amount
Check 33992 $125.00
Check 15193 $250.00
Check 21357 $250.00
Check 4659 $250.00
Check 64760 $200.00
Check 37211 $200.00
Check 146315 $200.00
Check 8683 $100.00
Check 1878 $300.00
Total Cash $0.00
Total Check $1,875.00
Total Charge $0.00
Total Wire $0.00
Total Other $0.00
Total Remitted $1,875.00
Change $0.00
Total Received $1,875.00
Total Amount: $1,875.00
Customer Copy '

Printed by: Dominique Bailey

Page 1 of 1

10/31/2025 10:03:20 AM




PAYMENT DATE City of Rensselaer, New York BATCH NO.

10/31/2025 2026-03000184

COLLECTION STATION RECEIPT NO.

Counter 2026-00003997

RECEIVED FROM CASHIER

LADIES OF AUXILIARY J Dominique Bailey
10/31/2025 11:38:43 AM

DESCRIPTION 0CT 31 7005

DONATION FOR CHRISTMAS IN THE CITY

PAYMENT CODE RECEIPT DESCRIPTION TRANSACTION AMOUNT

Gifts/Donations Specific Gifts and Donations $250.00
_DONATION FOR CHRISTMAS IN THE CITY B
Payments:| Type Detail Amount
Check 309 $250. 00
" Total Cash “ ' $0.00
| Total Check $250.00
- Total Charge $0.00 |
' Total Wire $0.00 |
| Total Other $0.00
. Total Remitted $250.00
| Change $0.00 |
. Total Received $250.00 |
Total Amount: $250.00
Customer Copy

Printed by: Dominique Bailey | Page 1 6f 1 | | | 10/31/2025 113843AM




By Alderperson  :Council as a Whole

Seconded by Alderperson:

A RESOLUTION AMENDING THE 2025-2026 BUDGET — COMPTROLLER*

WHEREAS, as a result of the efforts of the City Planning Department and the generosity of Community

Businesses, the City of Rensselaer periodically receives donations towards purchases for the Ambassador

Program, and

WHEREAS, the amount of these donations is $500.00, received from Thorpe Electric Supply, Inc., and $500.00

received from Zappala Block Co., to be used toward the purchase of the City of Rensselaer Brochure for the

Ambassador program.

NOW, THEREFORE BE IT RESOLVED, that the Common Council for the City of Rensselaer hereby amends the

2025-2026 Adopted Budget as follows:

DEPARTMENTAL APPROPRIATION LINE(S)

Current Line

Line Item Description Present Change Revised Balance
40,000.00 1000.00 | 41,000.00 35,850.65

A.8020.7440 | Contractual Services

GENERAL FUND REVENUE (A.0000)

Line ltem Description Present Change Revised
80,000.00 1000.00 | 81,000.00 54850.00

A.0000.2705 | Gifts and Donations

Approved as to form and sufficiency

TamesVanVorst | (J Aye[ O No| J Abstain] () Absent This ___day of , 2025

[Ernest K. Dambrose| (3 Aye | (. No | L] Abstain Q Absent
Bryan Leahey | (] Aye | (J No | (J Abstain Q Absent
Andrew P Kretzschmar| () Aye | (] No | (J Abstain | [ Absent Corporation Counsel
mndm Q Aye { QO No | (O Abstain () Absent '
Ante E. Burton ﬁAye Q) No | O Abstain | (O Absent
John DeFrancesco ] Aye | L] No () Abstain | [} Absent Mayor

ote Totals Aye No Abstain Absent
1 esult




DATE: 10/22/25
FOR: Sponsorship
Bill To:
Zappala Block Co.
Broadway and 5th Ave.
Rensselaer, NY 12144
i DESCRIPTION “AMOUNT._
Sponsorship of City of Rensselaer Brochures for the Ambassador Program $ 500.00
TOTAL | $ 500.00

Please make checks payable to:
The City of Rensselaer

62 Washington Street
Rensselaer, NY 12144
Attention: Amy Lolik




DATE: 10/22/25
FOR: Sponsorship
Bill To:
Thorpe Electric
27 Washington Street
Rensselaer, NY 12144
A S iDEGGRIPTION Lt S AMOUNT
Sponsorship of Gty of Rensselaer Brochtires for the Ambassador Program $ 600.00
TOTAL | $ 600.00

Please make checks payable to:
The City of Rensselaer

62 Washington Street
Rensselaset, NY 12144
Attentlon: Amy Lollk




Motion By: (‘)Oblﬂﬂ;} /}5 A LDbO}e_J

Seconded By:

RESOLUTION BY THE CITY OF RENSSELAER COMMON COUNCIL
APPROVING AND ENDORSING THE CITY OF RENSSELAER IN
ITS APPLICATION TO THE NEW YORK STATE DEPARTMENT OF STATE
FOR A $10 MILLION DOWNTOWN REVITALIZATION INITIATIVE GRANT

WHEREAS, on September 3, 2025 the New York State Department of State announced that Round 8 Downtown
Revitalization Initiative (DRI) applications would be due on November 7, 2025; and

WHEREAS, the City of Rensselaer Planning Department has been extensively engaging the community in order to
prepare a competitive application for the Downtown Revitalization Initiative; and

WHEREAS, the community engagement included an Open Call for Preliminary Project Proposals released on
August 19, 2025, with a workshop meeting for potential proposers on September 3, 2025, and proposals being due
by September 18, 2025 that resulted in numerous proposals being received; and

WHEREAS, community engagement also included obtaining input from the public about what is needed in
Rensselaer with a survey launched on September 15, 2025, public engagement on October 2, 2025 at the Farmers’
Market, a Public Open House on October 22, 2025 at Rensselaer City Hall and the receipt of numerous letters of
support of our DRI application; and

WHEREAS, the Planning Department continues to keep the City of Rensselaer Common Council, Planning
Commission, Zoning Board of Appeals and City of Rensselaer Industrial Development Agency apprised of progress
on the Downtown Revitalization initiative application; and

WHEREAS, the City of Rensselaer Common Council recognizes the significant benefits that will be provided to
the community with a revitalized and expanded downtown that capitalizes on our waterfront assets and promotes
transit-oriented development around the Amtrak Train Station.

NOW, THEREFORE, BE IT RESOLVED, that the Common Council of the City of Rensselaer approves and
endorses the application to the New York State Department of State for $10 Million through the Round 9 Downtown
Revitalization Initiative Program.

Passed by the following vote of Common

Members with voting recorded as follows: Approved as to form and sufficiency this

day of , 2025
JamesVanVorst | (J Aye ] Q No | O Abstain | O Absent
Ernest K. Dambrose} 3 Aye | Q No | (3 Abstain | () Absent
e::e':o YauBermen O Aye D No D Abstain D Absent Corporation Counsel
Aodrew P. Kreschmar| () Aye | (3 No | 3 Abstain | ) Absent
Eric Endres Q Aye | 3 No | O Abstain | O Abseat
AnneE. Burton (] Aye | Q No | OQ Abstain DAM: Mayor
Joho DeFrancesco] () Ave | (2 No | O Abstain | 3 Absest
Vote Totals Aye Noj Abstain]  Absent
Result




By Alderperson:

Seconded by Alderperson:

Council As A Whole

AUTHORIZING USE OF FIREHOUSE FOR ANNUAL TOY DRIVE AND
PARADE

WHEREAS, the City of Rensselaer is desirous of allowing the North End Firehouse to be utilized on
December 13, 2025 from 2:00PM to 6:00PM for the Rensselaer Professional Firefighters Annual Toy

Drive to benefit Concerns-U with Parade to follow, and

WHEREAS, in the spirit of the upcoming Holidays, the goal is to fill a City Fire Engine with as many
donated toys as possible, invite ALL fire departments from within Rensselaer County to do the same
which will be donated to benefit Concerns-U of Rensselaer, and

WHEREAS, the Rensselaer Professional Firefighters in its Christmas spirit wishes to allow all the children
to make a Christmas ornament to keep or help in decorating the Fire Department Christmas Tree.

NOW THEREFORE BE IT RESOLVED, that the North Station Firehouse shall be allowed to be utilized on
December 13,2025, from 2:00PM to 6:00PM to conduct a toy drive to benefit the Rensselaer Concerns-
U with Parade to follow.

Approved as to Form and Sufficiency
this day of November 5, 2025

Corporation Counsel

Approved By:

JamesVanVorst {(J Aye | 3 No | () Abstain | () Absent
Eroest K. Dambrose| (T} Aye | 3 No | (O Abstain | (O Absent
Bryan Leahey | (1) Aye | O No | (O Abstain | () Abseat
Adrew P Keetaschmar| () Aye | Q) No | O Abstain | (O Absent
{Eric Endres Q) Aye | @ No | (O Abstain | (J Absent
Aane E. Burton | () Aye | (3 No (2 Abstain | (] Abseat
Johs DeFranceco] O Aye | () No | T Abstain | (CJ Absent
Vote Totals Ae| No| Abstain]  Absent

Result

- iMayor-




HE

By Alderperson z Council As A Whole

Seconded by Alderperson

RESOLUTION DECLARING NOVEMBER 2025 PANCREATIC
CANCER AWARENESS MONTH IN THE CITY OF RENSSELAER,
NEW YORK

WHEREAS, The City of Rensselaer takes great pride in participating in months designated to
raise awareness of important issues; and WHEREAS, November 2025 will be observed as
Pancreatic Cancer Awareness Month to create awareness of pancreatic cancer, the third-
leading cause of cancer-related death among men and women in the United States, and is
anticipated to become the second leading cause by 2030; and

WHEREAS, Pancreatic cancer has the lowest relative survival rate of all the cancers tracked by
both the American Cancer Society and the National Cancer Institute; and

WHEREAS, 74 percent of pancreatic cancer patients die within the first year of their diagnosis
and only seven percent survive more than five years; and

WHEREAS, The American Cancer Society expects 67,440 people will be diagnosed with
pancreatic cancer in 2025, and 51,980 people will die from the disease in the United States;
furthermore, the American Cancer Society estimates that over 2,980 New Yorkers will die from
this disease this year; and

WHEREAS, There has been no significant improvement in survival rates in over 40 years and
pancreatic cancer research is still in the earliest scientific stages; and

WHEREAS, The number of new pancreatic cancer cases and the number of deaths caused by
the disease are increasing; the expected number of new pancreatic cancer cases is projected to
increase by 55% between the years 2010 and 2030; and

WHEREAS, When symptoms of pancreatic cancer generally present themselves, it is often too
late for an optimistic prognosis, and the average survival rate is only five to seven months; and

WHEREAS, People of Eastern European Jewish and African-American descent are diagnosed at
a higher frequency than the rest of the population; and



WHEREAS, Additional risk factors include but are not limited to: smoking, obesity, recent on-set
diabetes, family history of pancreatic cancer and pancreatitis; and

WHEREAS, the Common Council of the City of Rensselaer supports those patients currently
battling Pancreatic Cancer, as well as to those who have lost their lives to the disease, and are
committed to nothing less than a cure, and

WHEREAS, the good health and well-being of the residents of Rensselaer are enhanced as a
direct result of increased awareness about pancreatic cancer and research into early detection,
causes and effective treatments, and

WHEREAS, Pancreatic cancer research is currently severely underfunded as compared to other
cancers with similar mortality; it is urgent that we focus on this matter; now, therefore, be it

RESOLVED, That this Legislative Body pause in its deliberations to memorialize and to proclaim
November 2025, as Pancreatic Cancer Awareness Month in the City of Rensselaer, and to urge
its residents to educate themselves about pancreatic cancer and the need

for research funding, early detection methods, effective treatments, and prevention programs;

and be it further

RESOLVED that the Mayor designate the Month of November 2025 as “Pancreatic Cancer
Awareness Month” in Rensselaer, New York.

Approved as to form and sufficiency
this 5th day of November, 2025

JamesVanVorst |(J Aye | () No | () Abstain | (] Absent Corporation Counsel
Ervest K. Dambrose| ) Aye | (J No | (O Abstain | (J Absent

Bryan Leabey | Aye | No | (] Abstain | () Absent

Andrew P Kretschanar] (3 Aye [ () No | (3 Abstain | (O Abseat Mayor

Eric Endres @ Aye | Q No | (3 Abstain | () Absent

Anoe E. Burton |0 Aye | No | () Abstain | (] Absent

John DeFrancesco| () Aye | L3 No | () Abstain | (] Abseat

Vote Totals Aye No Abstain Absent

Result




H
Motion By: cOLU\cII AS 7"1'0’70;&

Seconded By:

RESOLUTION BY THE CITY OF RENSSELAER COMMON COUNCIL
APPROVING THE PURCHASE OF NATIONAL FITNESS CAMPAIGN
FITNESS COURT STUDIO WITH FUNDS FROM A NEW YORK STATE PARKS,
RECREATION AND HISTORIC PRESERVATION GRANT

WHEREAS, the National Fitness Campaign (NFC) has awarded the City of Rensselaer $50,000.00 from
the 2025 MVP Campaign in New York and Vermont towards the purchase of a Fitness Court Studio; and

WHEREAS, the full cost of the Fitness Court Studio is $205,000.00 and the additional $155,000.00 will
be reimbursed to the City as part of a $563,000.00 grant from the New York State Office of Parks,
Recreation and Historic Preservation for improvements at three city parks (Eastland Park, the 8 Street
Playground and the installation of the Fitness Court Studio at The Esplanade); and

WHEREAS, NFC is the sole source of the Fitness Court Studio; and

WHEREAS, City of Rensselaer utilized the NFC Award as part of the 10% match for the NYS Parks
Grant; and

WHEREAS, the NFC Award is about to expire unless the purchase of the equipment is initiated and this
could jeopardize the match required for the NYS Parks grant.

WHEREAS, the City Comptroller has been involved in discussions with NFC and has indicated that the
City has the ability to make the purchase in advance of reimbursement from the NYS Parks grant.

NOW, THEREFORE, BE IT RESOLVED, that the Common Council of the City of Rensselaer
approves the purchase of the NFC Fitness Court Studio at a cost to the City of $155,000.00 which will
ultimately be reimbursed with grant funds from the NYS Parks Program grant of $563,000.00.

Passed by the following vote of Common
Members with voting recorded as follows:

Approved as to form and sufficiency this
_5*day of NWem bexy 2025

James Van Vorst | () Aye { (J No | O Abstain | () Abeeat
Eraest K. Dambrose| (J Aye | (J No | (3 Abstain | {3 Abseat
Bryan Leahey | (] Aye | (J No | (] Abstain | () Absent
Aodrew P, Kretzschmar| ([ Aye | () No | (O Abstain | ) Abseat
Eric Endres (J Aye | T No | (O Abstain | (3 Abeent
Ange E. Burton | Aye | () No | (O Abstain | (] Absent
Joha DeFrancesco| (3 Aye | ) No | (3 Abstain | ) Abseat
Vote Totals Aye No Abstain Abeent
Result

Corporation Counsel

Mayor




NATIONAL FITNESS
CAMPAIGN

FITNESS COURT

National Fitness Campaign
October 13th, 2025

Dear City of Rensselaer,

This letter is written to communicate the final grant deadline for the City of Rensselaer, NY, in coordination
with the closure of the 2025 Grant Eligibility Window. Failure to meet this deadline will result in
re-distribution of your 2025 grant funds and eligibility.

Final 2025 Grant Deadlines and Closure of 2025 Eligibility Window

Limited funds remain in the 2025 Campaign, and all remaining grant funding must be distributed prior to
the end of November in accordance with GPR deadlines and requirements from national and state
sponsors, who provide the funding to support eligible communities across America.

2026 Funding Requirements Increase
Transfer eligibility into the 2026 Campaign may be provided through a re-application process for qualified
communities. However, funding requirements for the 2026 Campaign will be subject to an increase.

Your Community Can Secure 2025 Funding: PO/ Funding Confirmation Deadline Compliance
The City of Rensselaer is currently eligible for funding within the remaining 2025 grant eligibility window,
and our committee is prepared to allocate your conditionally awarded grant upon receipt of funding
confirmation documentation (PO or other accepted document).

City of Rensselaer Final Funding Confirmation Documentation / Submission of Purchase Order for
remaining funding deadline:

e November 19th, 2025 by 5:00pm ET

Minimum Requirement to Secure 2025 Funding

The minimum requirement to secure one of the remaining NFC Grants in your state is receipt of an official
agreement or authorization to proceed, typically a purchase order for remaining funds, by the GPR
Deadline. This will allow NFC, state and national sponsors to release your grant and confirm participation.
Invoicing occurs subsequent to delivery of the Fitness Court or Fitness Court Studio and is typically due
upon delivery (or as arranged through specific local requirements).

Support and Questions

Should you have any questions regarding this letter, please feel free to contact your Partnership
Development Manager or NFC Director Trent Matthias at trent@nfchq.com. We appreciate the
opportunity to support the City of Rensselaer as a leading partner in the National Fitness Campaign this
year, and look forward to working together to impact health and wellness opportunities for your residents.

Best Regards,

T

Trent Matthias
Director, National Fitness Campaign




National Fitness Campaign LP
For all questions regarding this quote, contact: info@nfchg.com

NATIONAL FITNESS
CAMPAIGN
Created Date 10/16/2025
e C Tl Expiration Date 11/12/2025

Quote Number 00001457

Bill To Name Rensselaer, NY

Q U OT E Bill To 62 Washington Street

Rensselaer, NY 12144

us
Description Quantity Total Price
2025 - Fitness Court® and National Campaign Resources 1.00 $170,000.00
Fitness Court® Studio Add-On 1.00 $35,000.00
NFC State Sponsor Grant 1.00 -$50,000.00
Tax % 0.0000%
Grand Total $155,000.00

Terms

1. AUTHORIZATION:

Purchaser to reference quote number on approved Purchase Order or contract.

2. PAYMENT TERMS

Purchaser will pay Seller 100% of the Purchase Price upon shipment of the Fitness Court©. Purchaser is responsible for payment of shipping
costs, including packing, insurance and freight. These payment terms will apply unless other approved payment terms have been agreed to by
both parties. Overdue Invoices will be subject to 2% interest charge per month.

3. TAX EXEMPTION

This quoted total is based upon Purchaser's tax-exempt status, for which verifying documentation must be provided to the Seller. If the
Purchaser is not tax-exempt, sales tax will be applied before Purchase Price is considered final or binding. Final invoice will be adjusted if the
actual tax rate is different from what is listed on this quote.

4. STANDARD WARRANTY AND TERMS

NFC standard warranty and terms apply. See nationalfitnesscampaign.com/warranty for details.

5. PURCHASER OBLIGATIONS / TERMS AND CONDITIONS

Purchaser acknowledges upon receipt of the Fitness Court© that they are responsible for the following items concerning the purchase of the
Fitness Court© which includes Design, Activation, and Campaign Resources:

® Purchaser is responsible for providing storage of the Fitness Court© with insured protection, including liability, theft, or damage.

® A safe and environmentally controlled storage environment is required to store the tile adhesive. Store tile adhesive at temperatures
between 50°F (10°C) and 100°F (38°C).

® NFC is not responsible for damage after receipt of goods by the Purchaser.

® Purchaser is responsible for (under a separate agreement) providing installation of the concrete slab footing, applicable ADA Access,
Pour In Place or Tile Flooring installation, and Fitness Court© installation per the NFC Installation Manual, adhesive manufacturers
recommendations, and local safety, permitting, building, and planning code requirements.

® Assembly Completion Certificate submission to NFC is required within 15 days of Fitness Court®© Installation.

® A safe and environmentally controlled storage environment is required to store digital print graphics.

® NFC shall not be responsible for work performed by others.

® Purchaser to provide all on-site maintenance, safety, and security.

® Purchaser shall not allow any use of Fitness Court© until all Graphics are installed.

® Purchaser understands that the use of exercise equipment incurs risks that are voluntarily entered into. Terms of Use of the Fitness
Court© by the public located at the purchaser's site shall be governed by the Purchaser in addition to the NFC minimum guidelines.

® Purchaser must maintain graphics and posted safety rules and regulations.

® Purchaser shall be responsible for site selection and all inherent risks associated with the choice of site selection, including risk to the
general public.

® Purchaser acknowledges that all sponsors providing funding for the Fitness Court© shall not be held liable for any risk associated with
the installation of or use of the Fitness Court®©.

® Purchaser acknowledges that all product defects shall be covered by the contract manufacturer of the Fitness Court®© and all defects
related to the installation of the Fitness Court© shall be covered by the installer hired by the purchaser.

® Purchaser accepts risks and requirements as outlined in the approved Grant Funding Application as applicable.

¢ |f the Purchaser is not the legal Land Owner, then they are required to ensure that the Land Owner is aware of and willing to abide by
all Obligations / Terms and Conditions. Otherwise, they shall be responsible for these obligations, including Terms of Use. The same
obligations and liabilities shall exist if the Fitness Court®, which includes Design, Activation, and Campaign Resources, is sold,
acquired, assumed, transferred, or gifted to another party. The new party must be aware of and willing to abide by all Obligations /
Terms and Conditions herein or they will retain responsibility.

Registered Office: PO Box 2367, San Francisco, CA, 894126, USA.



National Fitness Campaign LP
For all questions regarding this quote, contact: inffo@nfchg.com

NATIONAL FITNESS
CAMPAIGN

Created Date 10/16/2025
fiResscougl Expiration Date 11/12/2025
Quote Number 00001457

Bill To Name Rensselaer, NY

Q U OT E Bill To 62 Washington Street

Rensselaer, NY 12144

us
6. LIMITS OF LIABILITY
NFC's total liability under this Agreement to Purchaser, its contractors, subcontractors, affiliates, partners, officers, directs, shareholders and
employees (hereinafter “Affiliates”), for any and all injuries, damages, claims, losses, expenses or claim expenses (including attorney's fees)
arising out of this agreement from any cause or causes except for NFC's intentional acts, is limited to the amount of money paid by Purchaser
to NFC under this Agreement. Such causes include, but are not limited to, NFC's negligence, errors, omissions, strict liability, or breach of
warranty.
7. OWNERSHIP OF DOCUMENTS
All designs, intellectual properties, and related Campaign Services pertaining to the Fitness Court© belong solely to the National Fitness
Campaign. All construction data, materials, or documents specifically prepared or assembled by NFC may be used by the Purchaser to aid in
the storage, installation, and maintenance of the Fitness Court© only.
8. CHANGE ORDERS:
Any changes in scope of work or Terms and Conditions shall be agreed upon in writing by both parties.
9. PURCHASER ACKNOWLEDGMENTS
Purchaser acknowledges and accepts upon receipt of Fitness Court© all terms and conditions as described above, including Payment Terms,
Terms of Tax Exempt Status, NFC Standard Warranty & Terms, Warranty Disclaimers, Purchaser Obligations, Limits of Liability, Ownership of
Documents, and Change Orders.

Registered Office: PO Box 2367, San Francisco, CA, 94126, USA.



RATIORAL FITRESS
CAMPAIGR

FITNLSS CCURT

National Fitness Campaign LP | PO Box 2367, San Francisco CA 94126 | info@nfchq.com
To Whom it May Concern,

National Fitness Campaign LP (NFC) is a wellness consulting firm that cooperates with public and private
organizations to build healthy communitie across America. The NFC initiative provides:

A trademarked outdoor infrastructure product, the Fitness Court®

Site Design and Strategic Planning services

An integrated digital ecosystem, including the Fitness Court® Mobile App and Digital Training Library
A certified ambassador training program to local volunteer trainers

Municipalities, schools, and community organizations with public land may apply to join the National Fitness
Campaign wellness initiative and br’ing the program to their approved site locations. This program is unique, and
NFC is the only organization in the world that delivers these elements either individually, or as part of an
integrated program. For the reasons listed in this document, the trademarked ownership of the system and
healthy infrastructure, and the integrated nature of the initiative, including its services, products, tools and grant
funding, it is commonly approved as a sole source across the United States.

Analysis has been conducted by hundreds of cities and institutions across the country, who have concluded that
the products and services have no equal, and determined their selected method of procurement is a Sole
Source procurement, in accordance with local policies and requirements. This group includes cities like
Sacramento California and Las Vegas Nevada, and institutions such as The University of Colorado at Boulder,
where the Fitness Court® and associated tools and services were procured via sole source procurement,
evidenced by public documentation and approvals. Further, the Fitness Court® is trademarked and owned by
National Fitness Campaign.

The integrated nature of the products and services is frequently grounds for sole source by many, but not all
local requirements. Some agencies do require bids for procurement.

There are three primary differentiators that commonly validate the sole source justification of the Fitness Court®
and national campaign resources, which are described below. In addition to the descriptions of these three
primary items, an appendix is provided as an attachment to this document that provides graphic aids and further
detailed information regarding the differentiation of this program and its associated products and services.

1 - Trademarked Fitness Court® System

A. The Fitness Court®is trademarked and owned by National Fitness Campaign LP.
a. As such, this product cannot be procured from any other organization. Any organization
seeking to fund and install a Fitness Court® must do so through National Fithess Campaign LP.
i. See Appendix for Trademark Document from the United States Patentand Trademark
Office
B. The Fitness Court® and each element is manufactured only by National Fitness Campaign LP. It is
impossible to not only procure the elements as a system, but individually. Every aspect of the Fitness
Court®, including the functional design of all equipment, structural engineering, elements are the
property of National Fitness Campaign LP. The individual elements are each named and registered with
a unique design and serial number. Because the design of the elements is owned by National Fitness




Campaign LP and not licensed to any other organization or distributor, it is not possible to procure them
anywhere else.

The Fitness Court® is available only in a single configuration, shown in the appendix material. The
system includes over 118 unique elements, which acts as a full body training center, teaching people of
all ages and fitness levels about how to stay fit and healthy in just 7 minutes a day. There is no variation
in the layout of the elements. Elements can not be added or removed. Spacing cannot be altered. Like
many integrated products, Individual elements can not be procured separately.

The Fitness Court® has a specialized training envelope that accommodates more users per square foot
than any other known system in the world. The Fitness Court® is a comprehensive outdoor circuit
training system, laid out in 32’x32’ of space, for a total of 1024 sq ft of training area. NFC’s patented
design is able to support 28 simultaneous users on 30 integrated bodyweight training components,
derived from the previously stated 118 elements. This configuration is impossible to re-create in only
1024 square feet without NFC'’s proprietary design and components.

The Fitness Court Studio is an optional addition to the Fitness Court which incorporates an additional
32'x32' outdoor studio. The Fitness Court Studio can only be procured in collaboration with the Fitness
Court and provides 1024 Sq ft of additional rubberized floor space for versatile group-based activities
such as dance, yoga, cardio fitness classes, PE classes and acts as a community hub for
wellness-related activities such as art and meditation events. The Fitness Court and Fitness Court Studio
combine to form a completely unique community wellness space that can fit up to 60 users
simultaneously. When combined the Fitness Court and Fitness Court Studio are impossible to recreate
due to NFC's proprietary design and components.

Public Art Mural and Digital Engagement Wall
a. Each Fitness Court® is designed as a one-of-a-kind work of art that includes a 32’x5.5’ public
art mural. The mural is an integral component of the Fitness Court design, and makes each
Fitness Court® a one-of-a-kind public art installation.
b. This artwork is produced specifically for the Fitness Court®, and to comply with manufacturing
requirements of the Fitness Court® presentation surfaces.
c. This artwork is unavailable through any other vendor, and is impossible to recreate to conform
to important national standards and manufacturing requirements stated above in item b.
d. Additionally, digital integration, safety information, and other details are provided as part of this
artwork.
e. All artwork is approved by NFC’s Grant Committee and partners.
f.  Further, the mural can be periodically ré-designed and introduced, to create a rotating gallery
of outdoor art to inspire people to engage in regular weliness activities.
i. NFC provides integrated consulting and design services to assist in this process.
g. Digital Engagement Wall
i. The feature wall of the Fitness Court includes a custom digital engagement wall.
1. This wall provides digital QR codes and embedded, proprietary information
regarding the use of the Fitness Court® and Fitness Court App.
2. This workout library is unavailable from any other organization because itis
the IP of National Fitness Campaign LP.
3. Tracking Fitness Court® usage wouldn't be possible without the builtin GPS
tracking features available on the Fitness Court® digital engagement wall.



h. NFCis unaware of any other outdoor fithess element that provides an integrated art mural of
any kind.

i.  Further, NFC has an in-house art studio that designs, produces, and creates the art and custom
graphics that are integrated into each Fitness Court. Fitness Court Compatible Graphics are
only available from National Fitness Campaign LP.

2 - Fitness Court® App and Digital Tracking System

Each Fitness Court® is supported by a mobile app called the Fitness Court® App. All IP, including the app itself
are owned by National Fitness Campaign LP. The training resources, world-class workout programs, challenges
and data analytics features are only available for Fitness Court® users and site partners. No other outdoor fitness
equipment provides a pobile app with the following four primary features:

A. Mark Lauren Training Series
a. Mark Lauren is a US Special Operations Trainer and Bestselling Author. Mark Lauren has
developed 18 proprietary workout programs specifically for the Fitness Court® system. They are
only available on the Fitness Court® App. Mark Lauren has no other programs for outdoor
fitness equipment available.
B. Fitness Court® App Check-In Feature
a. Thisis a proprietary feature that allows a user to check-in to their local Fitness Court, and build
healthy habits.
C. Annual Data Analytics Reporting
a. Each site partner who builds a Fitness Court® is eligible to receive an annual data report
tracking statistics of their Fitness Court®.
b. To NFC’s knowledge, no other manufacturer of any type of outdoor exercise component
provides a regular, annual report of key usage metrics using digital, GPS based systems.
i. The Report is provided by NFC, and includes annual demographic data, user age
ranges, Fitness Court app downloads and other important information.
ii. This information is generated by NFC's proprietary GPS based data analytics services
for each Fitness Court® in America.
D. See appendix for additional information regarding the Fitness Court® App.

3 - National Grant Funding

National Fitness Campaign LP builds and maintains a multi-million dollar annual Grant Fund, supported each year
by sponsors and partners of the campaign. This funding takes tremendous effort to build, and it is provided by
the National Fitness Campaign and partners and sponsors to support the mission of making wellness
infrastructure free and accessible across America in partnership with leading cities, schools and organizations.
Funding varies from state to state and year to year.

Some of the Campaign Sponsors and programs include:

e NFC Public Art Campaign
e National Certified Installer Network

Dozens of State and Regional Sponsors, including, but not limited to:
e Blue Cross and Blue Shield of lllinois
e Blue Cross and Blue Shield of Kansas



Priority Health

MVP Health Care

Renown Health

Blue Cross and Blue Shield of New Mexico
Blue Cross and Blue Shield of Texas

Blue Cross and Blue Shield of Alabama
Community Health Options

Blue Cross and Blue Shield of Massachusetts
Blue Cross and Blue Shield of Oklahoma

To procure a Fitness Court® and participate in the campaign, an organization must complete a formal application
and be approved for funding and participation. Each partner organization that succeeds in submitting a
successful application is eligible to receive a variable Grant Award based on application merit which is deducted
from the funds required for the NFC program from sponsors of the National Fitness Campaign.

This funding is administered in the preferred method of receipt for each partner organization. Methods include a
credit on final invoices for remaining funding, and direct grant disbursements provided by National Fitness
Campaign.

This funding is available for a limited number of partners in each state on an annual basis, and is awarded based
on merit of application from a qualified site partner, including the requirement for the Fitness Court to build in a
publicly accessible location that is highly visible,active, accessible to the community, and connected to
pedestrian infrastructure.

For more information, refer to the “NFC Organization Overview and Grant Funding Summary, and see:

httos:/nationalfi : : .

No other vendor, distributor or organization makes these materials available for procurement by any city, school,
or organization. They must be acquired from National Fithess Campaign LP. If you have further questions
regarding this sole source letter or require additional information, please contact us per the information provided
on this letterhead.

Sincerely,

A

Mitch Menaged, Founder and Director
National Fitness Campaign LP
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Cnited States Patent and Trademark Office ‘?

THE FITNESS COURT

Rcg. No. 4,307,958 MITCH MENAGED (UNITED STAYES INDIVIDUAL)
J 1740 KPARNY STREET
Registered Mar. 26, 2013 sAN FRANCISCO, CA 94133
Int. Cl.: 41 FOR: PROVIDING OUTDOOR FACILITIES FOR RECREATION ACTIVITIES AND BODY
BUILDING, IN CLASS 41 (U.S. CLS. 100, 101 AND 107).
SERVICE MARK FIRST USE 0-0-1979; IN COMMERCE 0-0-1979.
PRINCIPAL REGISTER THE MARK CONSISTS OF STANDARD CHARACTERS WITHOUT CLAIM TO ANY PAR-

TICULAR FONT. STVL.E, SIZE, OR COLOR.
SEC. 2(F).
SER. NO. 85-600,534, FiL.LED 4-17.2012,

KIMBERLY FRYE, EXAMINING ATTORNEY




NFC : COMPREHENSIVE PROGRAM

s CAMPAIGN SUMMARY)

PJ FITNESS COURT
21st Century Healthy Infrastructure

National Fitness Campaign’s Fitness Court is the centerpiece to its holistic
health and wellness initiative. The Fitness Courtis an outdoor bodyweight
circuit training center with functional fitness DNA. The best-in-class system
provides a full-body workout to adults of all ability levels. With 7 functional
fitness zones, the Fitness Court can be used in thousands of ways. The
Fitness Court is the world’s best outdoor gym!

7 Minutes 7 Movements

=
APPROVED
Strategic Planning Studies || Campaign Funding Support Fitness Court App Ambassador Training Launch & Public Relations
Strategic Planning & Feasibility Sponsor Strategy, Best Practices, Free digital App Delivering NFC Fitness Court Ambassador Featured Stories Highlighted
Study, Site Design Consulting National Installation Team Programing, Workouts & Content Training ACE Certified (America through Press and Local Media
Support Council of Exercise)
r r

 SUMMER

World-class

FALL

The Fitness Season
culminates with

World-class

== FITNESSc cc
g SEASON c AT SPRING

training videos

will available on local, regional and
national challenges

CHALLENGE for residents.
SERIES

Annual Fitness Season - the Fitness Court
i K WORLD-CLASS App.
Spring/Summer/Fall national & local TRAINING

training, classes & challenges series

TRAINING




WORLD CLASS MATERIALS & SYSTEM

= FITNESS COURT)

Made & Manufactured in the USA oty e
9 3 H ariable Footstrips
Designed by NFC in California.
Destabilized Push Rings -——?1-71 R &er ™ T
e e SR A S s {
Destabilized Pull Rings — : . LI M
High Quality Y )| (
Dual-layer powder-coating (2) Push Ladders .s. - 4
carbon steel (4) Pull Ladders — 1 =l BN

(6) Box Jumps

(8) Lunge Steps
Agility Station

(2) Bend Stations ——

. integrated Sports Fi
Durable Materials RSSO ER.

Tamper-resistant,
galvanized & stainless
steel bolts and fittings.

Each Fitness Court® includes an integrated sports floor made from durable 2’x2’ tiles which adhere directly to
the concrete slab. Available in our standard NFC Blue or Gray to match any custom design.

Reducer with Tile

Top (Blue Option) Top (Grey Option) Bottom Reducer

Best In Class
ey Anti-graffiti laminate vinyl
ea ¥ decals




NFC CAMPAIGN SPECIFICATIONS

= PROGRAM SUMMARY)

PROGRAM SUMMARY: A/l items and services below are delivered to approved partners as part of the Campaign.

HEALTHY INFRASTRUCTURE

FITNESS COURT’

Fitness Court® Description:

32'(35' outdoor bodyweight circuit training system with the following components:

= Seven station circuit training system providing full-body workout modules

« Fitness Court® body-weight training wall - 32'W x 2'D x 6' H with custom graphics
« Thirty pieces of body-weight fitness elements for simultaneous use by 28 users at
one time. Fitness Elements anchored and grouped within seven statfons.

« Bolts, attachments and anchors required for installation

Fitness Court Surface - Tile Surface Specifications
+ Outdoor Sports Floor Size: 1,024 SF (32'x32')

« _ Color: NFC Blue

+ Thickness: I” Tiies

« ADA Border!included

Fitness Court Specifications:

« Al structural components are made from high-grade carbon steel 4. Agply Wall Decals

»  Structural components receive high-grade duel layer powder coating
+ Al cladding (skins) made from high-grade aluminum and powder coated

= Graphics and signage printed with anti-graffiti over-lamination material 3. Amembis Count

Manufactured in the United States
Resilient to heavy, repeated dally use
Over 30 Individual pieces of equipment 2 SpornFinor
Powder-Coated Structural Components
Galvanized fittings and bol - Included
Stainless steel cables "W =
Full installation guide provided

+ Warranty through NFC

HEALTHY INFRASTRUCTURE DESIGN SERVICES

Strategic Planning & Feasibllity Study
+ City-wide impact analysls and master plan integration plan
+ Site Design and Visibility Analysis

Custom Fitness Court Design Services & Construction & Installation Support

I

A
4,

”Nrns‘q

Warranty + Maintenance

» Made for all climates

= Almost no moving parts (only cables)

+ Equipmentis anchor bolted into concrete

» Replacement parts available through NFC

= No requirement for disassembly in winter

« Maintenance guide, including touch-up

paint & necessary tooling included

See Official Warronty for Full Coveroge Detail

« Customized Fitness Court powder-coating and decal design - no two Fitness Courts are the same!
+ Stamped and certified design plans, concrete slab drawings, and contractor management are provided by the NFC Activation Team.
With all ready-to-build plans included, most installations require less than 90 days to complete from ground-breaking to launch.

+ NFC National Installation Partner Access (contracted separateiy)

GRANT FUNDING, CONSENSUS BUILDING, SPONSOR SUPPORT

NFC Grant Funding Qualification

= Access to qualify for NFC's Grant Funding through NFC's national partners to support seeding the program.

Consensus Building Consulting

+ NFC has industry experts in project management, and from conception through execution, they will collaborate on an average of 2

Iintensive monthly planning calls to drive success.

Sponsor Strategy Consulting Support

+ Custom renderings can be provided by NFC Design Team to support outreach to local sponsors and partners. Slide
presentations can be provided for in-person meetings and intemnal stakeholder consensus-building.

CAMPAIGN SERVICES
FITNESS COURT APP

The Fitness Court App
Free mobile app for iOS / Android teaches proper use, routines and challenges to all users

+ Leamn the Moves: Discover the Fitness Court®'s 7 Movements — Core, Squat, Push, Lunge, Pull, Agility
and Bend — to challenge and strengthen your body. Beginner, intermediate and advanced training videos demonstrate how users of
any age or ability can use the Fitness Court®.

« Health Kit: Track personal health stats directly on the Fitness Court app. Statistics include: steps taken, average heart rate, time spent
on the Fitness Court® and total calories burned.

*  Find Your Fitness Court®: Search for your local Fitness Court® with the new Fitness Court® interactive map.

+ Train: Take curated classes from one of our professional coaches. Classes are for adults of all levels and abilities.

CERTIFIED AMBASSADOR TRAINING

Programming and Training Tools
Fltness Court® Ambassadors build and sustain a heaithy culture around The Fitness Court® ecosystem

« Learn: education modules provided by the NFC Training Team offered remotely, and provide a range of class templates, coaching
tips and more to qualified Ambassadors.

« Train: classes, clinlcs and challenges led by Ambassadors, that engage all ages and fitness levels. These guided workout options
expand the user community and increase long-term usage and adoption.

+ Share: continuous online and print storytelling, engagement and social connection further build out a healthy culture on each Fitness
Courts.

MEDIA, PRESS, & PROMOTIONS

Promotions and Marketing Package
Medfo support and community engagement materials excite users and strengthen program adoption

« Grant Announcement Kit: promote the development of the program in your community with NFC support through traditional and
socialmediachannels - including a custom Press Release and outreach planning tools.

» Launch Event Promotions Toolkit: announce the launch of the Fitness Court® on traditional media channels with a separate
customized press release, outreach support and uniquely branded assets for social media.

« NFC Website Feature Story: NFC-hosted custom storytelling showcases the partnership and program development in your
community.

+ Fitness Court® Gear: gear and giveaways nurture Ambassador relationships, honor stakeholders and excite event attendees, to
amplify launch activities.

. Opening Day Launch Support: NFC provides event management templates, guidance for launch event planning, and custom
promotional materials (flyers, media assets).
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© STABILIZED FREEFORM PUSHING BARS
© STABILIZED PULL-UP BAR
~ © DESTABILIZED PULLING RINGS
© DESTABILIZED LET ME IN HANDLE
O ROWING
@ DOTS
© LADDERS
© BENDING STATION
© LUNGE BOXES
@ PLYOMETRIC / SQUAT BOXES
@© FOOTHOLDS STRIPS 9
@ MURAL WALL \
@ FLDORING (2’ X 2’ TILES OR POUR IN PLACE) I".

Body Weight Fitness

NATIONAL FITNESS
CAMPAIGN

%
:
%

DATE
08.30.17

DESIGN NUMBER

565382

NOT FOR CONSTRUCTION

ARCHIVE NUMBER

SHEET
FC 02




FITNESS COURT

Created by National Fitness Campaign - San Francisco 1979
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NOTE: Sponsor Recognition shown for reference only. For Custom Decals, additional fee applies.
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THIS DOCUMENT IS PROPERTY OF NFT (THE NATIONAL FTTNESS CAMPAIGN). THIS DOCUMENT CONTAINS
CONFIDENTIAL AND PROPRIETARY INFORMATION AND MAY ONLY BE USED BY PERMISSION FROM NFC AND
FOR THE PURPOSES AUTHORIZED BY NFCT. DISCLOSURE, DUPLICATION, MODIAICATION, OR OTHER USE OF
THIS DOCUMENT IS NOT PERMITTED WITHOUT THE PRIOR WRITTEN PERMISSION OF NFC.
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By Alderperson(s): Council as a Whole #7

Seconded by:

RESOLUTION COMMENDING CITY CLERK NANCY HARDT AND HER OFFICE ON A
SUCCESSFUL 2025 RENSSELAER FARMERS MARKET SEASON

WHEREAS, the City of Rensselaer recognizes the importance of community-based events that support
local agriculture, small businesses, and foster civic pride; and

WHEREAS, the 2025 Rensselaer Farmers Market was launched under the new and capable management
of the Rensselaer City Clerk’s Office, led by City Clerk Nancy Hardt; and

WHEREAS, Nancy proactively prepared for this endeavor by participating in a Farmers Market
Manager Certification Program through the Farmers Market Federation of New York, demonstrating her
commitment to excellence and community service; and

WHEREAS, the City of Rensselaer was awarded a $50,000 Farmers Market Resiliency Grant, applied
for and secured by the Rensselaer Planning Department, providing vital resources that contributed to the success
of the Market’s inaugural season under new leadership; and

WHEREAS, throughout the 14-week season at Riverfront Park, the Farmers Market featured a wide range
of local farmers, artisans, food vendors, musicians, nonprofit organizations, and public service departments,
resulting in a vibrant, inclusive, and welcoming environment; and

WHEREAS, City Clerk Nancy Hardt and her team, including Julie Bink and Marissa Battisto, worked
tirelessly to coordinate logistics, recruit vendors, schedule entertainment, and ensure a successful and enjoyable
experience for residents and visitors alike; and

WHEREAS, this effort was supported by the collaboration of city departments including the Planning
Department, Department of Public Works, Fire Department, Police Department, and the support of the Rensselaer
Common Council and Mayor; and

WHEREAS, special thanks are due to community volunteers, generous sponsors, and partners whose
contributions made the 2025 Market season a success, including but not limited to: local farms and artisans such
as Bard’s Farm and Art, Sticky Bizzness, Creekside Farm Jam, and Prospect Hill Market; food vendors such as
Eurodelicacies, Tacos N Stuff, and Cousin’s Maine Lobster; and musical performers including Joe Madeline,
Fred Gillen, Jr., and the Retro Hillbillies; and

WHEREAS, the Farmers Market served not only as a hub for fresh and local products but also hosted
community events such as car shows and a chili cook-off with participation from the Eagles Aerie #4446, Gerald
O’Neil American Legion Post 1683, and local restaurants and departments; and

WHEREAS, the dedication, leadership, and vision of Nancy and her staff created a successful and
promising foundation for future seasons; now, therefore, be it



RESOLVED, that the City of Rensselaer extends its heartfelt appreciation to City Clerk Nancy Hardt, her
dedicated team, and all who contributed to the success of the 2025 Rensselaer Farmers Market. Their hard work,
collaboration, and vision brought new energy to Riverfront Park and created a welcoming space for residents,

vendors, and visitors alike; and be it further

RESOLVED, that a copy of this resolution be presented to City Clerk Nancy Hardt as a token of the
City’s gratitude and recognition for her leadership and commitment to building a stronger, more connected
Rensselaer community.

JamesVanVorst | Aye | No | O Abstain | (] Absent
Eroest K. Dambrose| (] Aye | (O No | (O Abstain | ] Absent
Bryan Leabey (J Aye | No | (] Abstain | (L) Absent
|Andrew P. Kretzschmar| () Aye [ (O No | ) Abstain | (J Absent
EricEndres | (3 Aye | No | (O Abstain | (O Absent
AapeE. Burton |(J Aye | No | () Abstain | (3 Absent
Sohs DeFramesn | () Aye | () No | (O Abstain | () Absent
Vote Totals Aye No Abstain Abseat
Result

Approved as to form and sufficiency
this 5th day of November, 2025

Corporation Counsel

Mayor





